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' SHBM ISSION TO THE PANEL — HARPER COMPETITION POLICY REVIEW

Mst name is Kim Trad and my husbsanﬁ Tim and | own znd operate a med ium sized Foodwaorks store
inthe :mutitem suburhs of L‘azms, Queensland. We emp fsy 17 staff and wherever passiizie we trade
with and support our local businesses, farmers, commumity and charity groups. Unlike Coles and
Waoolworths, we also engage ﬁocéE people for all our support services. As a small business owner, |
understand the importance of spending money in my local commtnity I order to manage and
preserve sustainability and profitability. .

%
Syearsapo when i ;Jurch ased my store, there were 2 large supermarkats {1 Coles and 15u pa iGé) in
vy local catchiment area. Since then, another 2 large supermatkets have been sliowed to open
{another Coles and 1 Woolworths) taking the number from to 2 to 4. { have seena significant drop
inmy husiness sales duri‘ng this period and have noticed 2 decline in the number of Jocal business
who onice traded but have since closed their doars. ‘

Coles and Wo olworths are at war, Mh gachone ta'ying to dominate for’ market share. They have
unlimited resources and are able to run specials at huge fosses to entice customers in the doer,
Unfortunately, small business owners are unable to wear these losses and must sell stock or produce
at much higher pncas in the public eye, we-are seen a5 hemg too expensive inthe market place,
The consumer does not understand that with Coles snd Woolworths d‘omma‘;mn, they are able to
purchase gaods at a much lower price than inde pendents, thus being able to sel} it mnch chesper.

" Wa have already seen a decline in smalt mde pendenﬁw,f owned huichers, bakers newsagents and
green grocers and they now the Dﬁopoiv are looking to take on pharmaceuticals as well. Another
‘major pro blent is the chains running frult or vegetables on special at costor a lnss. They buy a
particular product and advertise it nat%on_ai_i}and buy up major supplies of this product. This causes
a shortage of the product in the wholesale market for the independants and our wholesale price
increases significantly. Again, we have 1o sell the produce for a much dearer price and therefor
gonsumersare driven towards the duopoly for cheaper pr;ces The Duopoly has reduced the price of
milk and bread which were once staples of the smaller convenience stores..

Coles and Woolworths {we dua"t have a Costen or Aldi in Calrns yet) have destroyed small family
owned businesses across tha country and hullied farmers and manufacturers to supply at their
prices. This practise has destrayed competition, consumer choice and retail diversity. Therefore, my



husband and I support the Harper Review recommendation to introduce an “effects test”. The
offects tast will protect competition and long 1&rm consumer choice, by deterring hig business from
crowding out and destraying small businesses, by misusing their market power, that substantially
lessens compatition. However, we wolld fike the original wording in 546 to remain unchanged so
that anti-competitive behaviour, irrespective of whether they substantially lesser competition in the .
market or not, are cie’arly captured, Anti-competitive behaviours can Include predatory pﬁciag,
predatory capacity and aati-competitive price diseriminatior: and mizst be prohibited. We
acknowledge the Harper Competition Policy Review Panel’s _f?ndings‘ that state planning and zoning
legiﬁiétini‘x and protessas lack effective aconomic objectives and proper consideration for
competition. However, we disagree with the principie that more fioor space and more entrantsina
market equals more compatition, this is simply nét sustainable. Businesses {Coles, Waoolworths,
Costco, Aldi), with the deepest pockets (unl imited resources), will crowd out family owned
husinesses, who have limited resources, thus reducing consumer choice and lassening competition.
There must ba state planning and zoning contrals put in place {o protect competition and
CONSUMErs, Ai; present, it is completely cost prohibitive for an independent supermarket or liquor
store owner to brEng an action in the Federal Court seeking relief from anti-competitive behaviours
withoust the threat of having to pay the other party's costs, in the event that the application is
unsuccesstul, Many_,‘mde pandent supermarkets have genuine ¢laims to misuses of market power,
but the costs are far too high, reselting in a reluctance to lodge potettially saccessful claims.
‘Therefore there should be “no cost orders”.

There is no mention of a Supermarket and Liquor Store Code of Conduct in the Harper Competition
Palicy Review Report, To protect competition and the consumer and to assist the ACCE, itis vital the
anti-competitive hehaviours can be dealt with through a mandatory en_fqroeabte caée».

| do not support the deregulation of trading hours in Queensiand. 1 believe daregulation would
serve to only further grow the Duopoly's market power and dominance.

Thank you for the oppartunity to make a response. The future prosperity of all Australian small
businesses and families concerns, Including my own, Is very much dependent upon the strong
recommendations for Competiticn Law reform, as recommendead by the Harper Competition Policy
Review Panel and the will of our politicians to recognise that Australia is not just about big
businessas —it's about a balance t;etween’ large and small businesses all competing on abievei playing
field.

Yours Sinceraly,

Kim Trad



