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· The wine industry in Australia is shambolic, much worse than is ever admitted.  The WET rebate decision should be alert to this before a final decision as to who benefits.

· The proposed overhaul of the WET rebate, in an attempt to eliminate the nefarious opportunists and to redirect the funds to more deserving recipients, is to be applauded.  However, it needs to be recognized that there are many serious aspects of the wine industry which need close examination in tandem with the WET rebate.

· Over the past 15 years or so, a number of wine plans have been promoted which have failed to achieve anywhere near their objectives.

· Government and wine association representatives have forwarded plans to promote Australian wine internationally, based on wide general concepts.  
· To attempt to “talk up” the wine industry into moving faster towards producing top premium wines is a waste of time and money unless there is a more intense examination of all facets of wine production and the failings identified.
· Coles, Woolworths, Aldi, Treasury Wines Estate and other huge corporate conglomerates, monopolize more than 50% of wine sales in Australia.  Demonstrably, the marketing of wine by these mostly international corporations is to sell on price, not quality.  They in themselves, with inordinate market control, thereby guarantee a continuity of the accepted winegrapes’ homogenous mediocrity.

· Should a “would be” artisan, boutique vigneron stroll into a supermarket to study the wines offered, we suspect that viewing the shelves and the plethora of crass wine discount labels, they would sink into depression and choose an easier career such as astrophysics or brain surgery.

· Of course, other countries have similar wine monopolies but the major comparative difference with Australia is that their populations are massively larger than the Australian 24 million.

· At the viticulture and wine courses of the North Melbourne Institute of Technology (NMIT) Epping in 1998, the lecturers hammered the “golden rule” of all winemaking, that is, “Fine wine is made in the vineyard”.  
· Our own experience is that the wine grape grower, especially those intending to produce premium quality wine are given scant attention or assistance compared with wineries, cellar doors or wine marketing companies.
· In the Australian government Wine Equalisation Tax – Rebate, document Implementation Paper September 2015, it is evident that there is a genuine attempt to probe and correct many anomalies of the existing WET rebate.  
· However, there could be a thorough look at vineyards dedicated from day one to growing quality grapes in carefully chosen sites, to produce top quality authentic new, non-homogenous wines.

· The Implementation Paper appears to favour wineries so, perhaps some observations on this would be reasonable.  Whilst the establishment of a winery on a commercial level is very costly, there are many benefits to which vignerons do not benefit.

· A winery, depending on the variety and harvest time of a grape variety, is fully active from the middle of February until end of April.
· Many wineries have a minimal “showcase” vineyard and the majority of their grapes are bought in.

· Many wineries accept contractual winemaking to subsidise their overheads.

· In many instances, the proprietor/director is not full time involved in the winemaking and often knows very little about grape growing or winemaking but is an investor.

· In the majority of examples these investor/winemakers are not trailblazers but supplying wine from the five or six established wine grapes.

· Mostly, these winemaker/investors are focusing on price and fast turnover through the usual outlets contributing to a sea of homogenized, dumbed down, non-authentic mediocre wines.

· Why provide incentives to winemakers contributing to winemaking mediocrity?

· There are winemakers engrossed in creating exciting, premium quality wines, including new varietals, organic and biodynamic, not for sale to the monopolist stores.
CONTRACT WINEMAKING AND SMALL VIGNERONS
· A vigneron has the capital cost of buying land, the trellis structure, machinery, vines, fertilizers, spray equipment and vine netting.  They also have the long delay from day of planting to vines that are six or seven years old before the grapes have enough flavour and character to produce quality wine.

· Some small vignerons also have the cost of funding the upkeep of a cellar door and the onerous task of costly advertising to attract enough customers.

· Many small vignerons have chosen to plant rare unknown (in Australia) grape varieties as an exciting alternative to the many established wine varieties and brands.

· Small vignerons, having committed capital to establish a vineyard, either have insufficient capital to build a winery or have calculated it to be more business pragmatic to use contract winemakers.

· Personal experience shows that the subject of contracted winemaking has received almost no attention either from government agencies or the senior officers of the various wine associations.
· Some contractual winemakers appear to be answerable to no-one.  Their contracts are either complex, non-transparent and/or provide total protection to the winemaker but little if any protection to the vigneron who has his own label and the struggle to produce premium gapes.

· That the contract winemaker dictates the terms of the contractual winemaking and practically dismisses the grower and owner of the grapes, and no-one remedies this situation, is astounding.

· Obviously, the contract winemaker has never heard the old saying “he who pays the piper, calls the tune”.  
· The contract winemaker should be subject to clearly stated principles and processes contained in a well considered written policy structure, forming an “accreditation process” or similar accountability.
· One contract which we disputed and refused to sign, had the condition that “in the event of the wine being faulty, then the owner of the grapes had to prove that they had not contributed to the wine fault in their instructions to the winemaker.”

· The above statement in a contract winemaking agreement is arrogant and could well be legally challenged as contrary to common law.

· The reporting of the various winemaking stages and outcome to the vigneron, includes gross omissions of basic information such as weight of each variety, baume, TA, pH, at time of receipt, whether fermenting in wood, steel or plastic etc., etc..
· A contract winemaker should also establish the origin of all grapes received to minimize the serious anomalies rife in the industry of the label information being contrary to the contents.

· If a wine contractor claims to be able to competently produce small quantities of boutique wines and ignores the client’s instructions of small blendings without discussing this, then the winemaker is not providing the service claimed.

· The bottom line here is that small acreage vignerons are more likely as not to have a goal of producing premium quality boutique wines.  
· The engagement of a wine contractor should not be a negative experience or the production of poor quality wine from premium grapes because the winemaker is incompetent or unaccountable.
· The childcare or aged care, both large service providers, are very accountable for every facet of their day to day operations by the government’s accreditation processes.  This prevents children, parents, aged persons and staff being at health or safety risk or having their reasonable legal rights ignored.  The end result is the provision of very high standards.

· A serious anomaly quite common in the wine industry is the increasing practice of either blurring the origin of grapes or a purposeful deceit.
· Some wine labels mislead the public into assuming that the place of wine production is the same as the origin of the grapes.  In some instances, the grapes are from another state and no mention is made of this.

· Some individuals and companies neither own a vineyard nor a winery, in other words, no capital whatsoever invested in the wine industry, buy grapes from one state, and have the wine made in another state.  Some of these have the arrogance to enter into wine shows.  These cowboys contribute to the loss of some credibility in the wine trade.  
· It is long overdue that labels other than stated “Single Estate” be accountable in a simple format as to the source of grapes.
· On a number of occasions I have ordered a glass of wine of a specific grape variety only to taste an obvious blend of a large percentage of “padding” wine other than shown on the bottle.  ‘This practice adds to the observation that more wines than not are homogenous mixtures of mediocrity.

· We refer now to just a couple of articles relating to the importance of supporting the creation of premium quality, individual artisan wines.

· The first is the article “Australia’s reputation for fine wines is under threat” of July 29th 2016, Luke Costin, AAP, Paul Kenny, Associate Professor of Taxation Law, Flinders University and an article in the Financial Review of December 23-28, 2009 “Time to consider what single vineyard means” by Tim White.
· This Tim White article supports our claim that trying to “talk up” wine quality is nothing new but nonetheless, useless.  There is reference here in this article, almost seven years ago, to clarify the term “single estate” and especially in the third column, the reference to accepted vineyards were sourcing wine - “made from fruit from far and wide”.

· To add some real interest into this vexed matter of genuine support for the artisan winemaker, struggling to get their precious creations into the restaurants and independent wine stores, we should give attention to many of the wine critics.
· Huon Hooke, of the Australian & New Zealand Boutique Wine Show, Sydney, attracts a thousand entries.
· Peter Malcolm, of the wine blog The Inquisitive Palate pays great attention to new, exciting wines.

· Mike Bennie of The Wine Front, explores the periphery of the artisan winemaker eccentrics to  produce creative, colourful and supportive articles.

· Max Allen, a wine critic like many others prepared to make a bold statement without acquiescing to vociferous opposition.  His book “The Future Makers, Australian Wines for the 21st Century” is beautifully presented and fascinating reading.
· Now Max definitely provides a strong platform for exposition for even the tiny, unknown but risk taker-type grower and winemaker.

· Sonya Logan, Editor of Wine & Viticulture Journal very actively encourages and supports artisan winemakers with generous coverage in the Journal.

· These critics and writers and many others recognize the importance of focusing on artisan wines of premium quality, often unknown in Australia, varietal wines of authenticity.

· This is our submission in strong support for both dedicated premium winemakers that is to say, winery owner/operators, and vignerons focused on growing quality, often little known, grapes for their own individual labeled wines.  They are the future for Australian premium wines, and they need the full support of the WET rebate.
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